Trail's Enﬁ NEW DESIGNED TO INCREASE

CONSUMER PURCHASES!

s 2 o SIMPLIFIES SALE FOR
SCOUTS, LEADERS,

PRODUCTS* AND CONSUMERS!

2026 Products

« We only sell popular products & flavors that consumers
purchase and enjoy every day.

e Now featuring Scouting America and Scouts in action.

« No artificial colors or flavors.

Scouting &> America

White Cheddar
* National #1 seller
 Savory and made

‘Scouting ﬁ’ﬁAmerica.

4 Salted Carmel Vi | Y Kettle Corn

% Corn f;{\“\ ;b * Light, crispy

. Trail's End. *

with real cheese rail’s | Rich caramel i End texture
WHITE CHEDDAR SALTED - with iust the Trail's End. . Onlv 4
EOQUCCRN « 16.5cups |60z ARAMEL CORN J QEEET 8 SAUH ingr}édients

S0
et salt

* b5cups|11oz

FLAVORED WITH OTHER NATURALFLAVORS ri ght amount Of \«”“
* 7.5cups|4.50z

NETWI I 0Z (31185¢) @ D

Microwave Butter

Popcorn

* Theright snack
for movie night

* 12 microwave
bags

Scouting"‘ikmmerica,
) T Sea Salt
r ~ ¢ Justthe right
amount of salt
* 3simple
POPCORN ingredients
R * 12.5cups| 50z

NETWI5 07 (14758) @ o
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